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 2. Students’ Data Collection 
 

Peer Focus Groups  
Students conducted 2 peer focus groups comprised of 11 female and 8 male  
participants.  Ten open-ended questions were asked, including:  
 

“How would you describe what a librarian does?”  

“Have you ever asked a librarian for help in the past? Describe your experience?”  

 “How do you think Library West can improve its reach of messages?”  
 

Selected Focus Group Results: 

 40% were unsure of how to contact a librarian if they needed help 

 60% were unaware of the librarian who catered directly to their major/college 

 64% were unaware of the Ask-A-Librarian tool on Library West’s website 

 73% were unsure of what a Subject Specialist was 

 77% were unaware that Library West can help with copyright questions 

 95% were unaware of Library West’s Assignment Calculator tool 

Peer Survey 
A 13 question survey was conducted February 22-March 8, 2016 with 352 collected  
responses from a wide range of majors. Survey question types included Likert scale, 
multiple choice, and rank order questions.  
 

Sample Question:  

If you knew a librarian could assist you with _ _ _, would you ask for help? 
 

 Percentage of “yes” answers:  

 79% Help create citations and works cited pages 

 79% Learn new technologies and academic software programs 

 83% Narrow research topic ideas 

 86% Locate statistics, government documents and other hard-to-find info 

 88% Guide you to databases that offer streaming videos, downloadable eBooks, newspapers or 
test prep material 

 93% Locate scholarly research for assignments 

Introduction  
In Fall 2015, library staff at the University of Florida were seeking more effective methods for reaching undergraduate stude nts. Previous internal studies had revealed that when students think of the library, 
they think of study space, technology, materials, and the coffee shop, but  rarely of librarians and the services they provid e. To address this issue, the journalism and mass communications librarian partnered 
with a senior-level, Public Relations (PR) Campaigns class to take on the library as a client for the Spring 2016 semester. Stud ents were charged with  raising awareness of the librarians and the vital role they 
play as subject specialists, rather than of the physical library space. Under the direction of their professor, students met with librarians to develop a brand platform, list of campaign issues, and a research 
plan that includes survey and focus group data. Each competing group developed a final campaign strategy that was presented t o the library for later consideration.   

1. Collaborative process between campaign groups & library staff 

Students sharing results of the surveys they conducted 

“Library West would like a strategy to increase  

awareness of who the librarians are and how they can 

be an instrumental part of student success.” 
—Task from first meeting between class and library as client 

First “Client” Meeting with Class, Librarian shared data from past 

surveys to give students an idea of what they were up against 

NEEDS ASSESSMENT DATA FROM PAST SURVEYS  
revealed users considered librarians unimportant:  

“I don’t know what I’m supposed to ask them [librarians] 

about. I think I would come to them if I had a question  

I couldn’t google, but that hardly ever happens.” 

2012 Survey Question #4:  
Why Do You Usually Come into the Library?  

In a survey of 1148 students across five libraries (University of Florida, UC Santa Cruz, UT 
San Antonio, Syracuse University, Oregon State), only 3.9% said they come to the library 
to consult with a librarian on a research paper or project. Contrast with 84% come to the 
library for a quiet place to study .         

                                                                                                                       Crump, M. J., Freund, L. S. (2012). Meeting the needs of student users in academic 
libraries: Reaching across the great divide. Oxford, UK: Chandos Pub., p. 161. 

2016 Spring Semester Survey: 
Studying the Night Shift & Overnight Usage 

 
Survey distributed at Marston Science Library, Library West, and through social 

media with 2852 respondents, students, staff, faculty, all levels.  
 

Importance of Library Facilities and Services by Ranking: 
 

1. Quiet study space 
2. Power Outlets 

3. Group Study space 
4. Starbucks 

5. Technology 
6. Library materials 
7. Security Inside 

8. Security Outside 

9. Staff Assistance  :( 
10.Other Technology 

4. Examples of outreach and marketing initiatives  

inspired by final campaign plans 

 

Elevator Wrap 

“Top 10” Infographic 

Snapchat Filter 

Lighten Up & Have Some Fun 

Tabling Event Outside of Library West 

3. Highlights from Final Campaign plans 

           

 

 

The Questionable  :) The Good 

5. Assessment on outreach & Marketing initiatives 
 

Current/Ongoing Assessments 
 

 Top 10 Infographic 

Electronic version has been viewed 494 times since September 16, 2016  

and approximately 1,000 print copies distributed. 
 

 Tabling Event 

Librarians and library student ambassadors had in-depth, one on  

one conversations with more than 100 students over 4 hours of time. 
 

 Social Media 

Library West Facebook page gained 105 likes since August 16, 2016  

showing a 12% increase after the campaign was instituted. 
 

Planned Future Assessments 
 

 Survey measuring awareness of subject librarians to be distributed before  
and after elevator wrap installation. 
 

 Draft follow-up/satisfaction survey for librarians to send to students after  
research consultations. 
 

 Evaluate existing desk and consultation statistics for trends. 

The SnapChat  filter was geolocated to  
the Library West building and colonnade 
and available 24 hours a day during  
October 3 -13, 2016. 
 

During these 10 days, students and  
library patrons responded positively to 
the filter, which saw 1,900 uses in photos 
that received 47,100 views. These were  
particularly high numbers, especially  
considering the campus closures for  
Hurricane Matthew that also occurred 
during this time. 

“I think their best bet is just letting people know more, because I literally had no idea.  

There’s libraries for each college? I feel like they have to find a way to mention that more.” 
-Student comment from focus group 

6. Next Steps… 
 

Video Profiles 

Create fun and engaging video profiles for all subject librarians.  
Example: https://youtu.be/oTtUIvQnClQ 
 

Commercials 

Produce promotional videos using the gator mascot to introduce 
librarians and how they can help students with research and  
become their academic teammate. 
 

Graduate Intern Help 

Apply for internally funded, graduate student internship grant to 
hire a public relations & marketing student to help execute  
further campaign ideas.


